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News Release 
 

For Immediate Release 
 
Irving, Texas – The 2010 Estes CEU Program series will kick off two Oklahoma 
workshops on Tuesday, Oct. 12 at the Renaissance Tulsa Hotel and Convention 
Center. Applicators and technicians seeking to earn continuing education units 
(CEUs) for the Oklahoma Department of Agriculture, Food and Forestry licenses 
will find up to five credits/hours in one location for the following categories: 3A, 
3B, 3C, 4, 5, 6, 7A, 7B, 7C, 8, 9, 10, and 11. 
 
As in past years, Estes will provide breakfast, lunch and snacks for attendees, 
and the events will be accredited by the Oklahoma Department of Agriculture, 
Food and Forestry and the Texas Department of Agriculture 
 
In addition to classroom time with recognized state and national experts, 
participants can visit with industry representatives and product manufacturers in 
the exhibit hall. 
 
This year’s schedule offers two workshops in Oklahoma, including the 
Renaissance Tulsa Hotel and Convention Center on Oct. 12 and the Clarion 
Convention Center in Oklahoma City on Oct. 13. The Oklahoma City workshop  
will include a dual-program for both pest applicators and turf applicators. 
Registration and breakfast at both events will begin at 7 a.m., with the courses 
starting promptly at 8 a.m. 
 
Seven additional events will be held in Texas in October and November. For 
more information on registration and credits, applicators and technicians can visit 
www.estesceus.com or call Amy Keith McDonald, 2010 Estes CEU Program 
Manager, at 254-445-4359. 
 
For more than five decades, Estes Inc. has merged proven traditions with 
modern technology to better serve customers. Providing CEU training workshops 
is only one example of such service to industry professionals. In the 17 Estes 
locations, found in four states across the region, Estes provides expertise, 
service and products to assist applicators in profitably meeting their customers’ 
needs. 


